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How to Use This Guide
Each prompt is designed to be pasted into a capable AI assistant. Replace every bracketed field, attach the strongest available evidence, and keep the requested evidence rules intact.
1. Choose the narrowest prompt that matches the job. Start with the Master prompt only when you need an end-to-end output.
2. Complete the Project Input Block. If data is unavailable, write NONE rather than leaving the model to guess.
3. Paste the prompt and relevant files. For live-site or current-SERP work, use an assistant with browsing or SEO-tool access.
4. Review assumptions, data gaps, and confidence before implementation. Treat AI output as analysis to verify, not automatic truth.
Project Input Block
Complete once, then paste the relevant values into any prompt.
	Field
	Replace with

	Keyword data
	[PASTE/ATTACH KEYWORDS + METRICS]

	Market
	[COUNTRY / LOCATION / LANGUAGE / DEVICE]

	Business
	[OFFERS + AUDIENCE + GOALS]

	Website
	[URL + EXISTING URL INVENTORY]

	SERP evidence
	[TOP RESULTS / SERP OVERLAP / NONE]

	Metrics
	[VOLUME / CPC / DIFFICULTY / GSC / SOURCE DATE]

	Rules
	[MIN/MAX CLUSTER SIZE / PAGE TYPES / EXCLUSIONS]

	Output
	[CSV / TABLE / BRIEF / URL MAP]


Prompt Index
	#
	Prompt
	Best used when

	1
	Master Intent- and SERP-Led Keyword Clustering
	You need a complete clustering workflow that produces defensible page groups and URL decisions.

	2
	Keyword Normalization & Deduplication
	The dataset contains duplicates, variants, noise, inconsistent formatting, or mixed sources.

	3
	Search Intent Classification for Clustering
	Clusters need reliable intent labels before page decisions.

	4
	SERP Similarity Cluster Validator
	You need to decide whether multiple keywords can realistically be targeted by one page.

	5
	Primary & Secondary Keyword Selector
	Each cluster needs a clear primary target and useful secondary coverage.

	6
	Cluster-to-Page-Type Mapping
	Clusters must be translated into service, category, product, article, comparison, location, tool, or support pages.

	7
	Cannibalization Detection from Keyword Clusters
	Multiple URLs appear to compete for the same cluster or intent.

	8
	Existing URL-to-Cluster Mapping
	You need to assign clusters to current pages before creating new content.

	9
	Local Keyword Clustering
	Keywords combine services/products with cities, neighborhoods, regions, or near-me intent.

	10
	Ecommerce Keyword Clustering
	A catalog keyword set needs category, product, brand, facet, guide, and comparison decisions.

	11
	B2B / SaaS Keyword Clustering
	Terms span problems, solutions, features, industries, use cases, integrations, roles, alternatives, and comparisons.

	12
	Hub-Spoke & Internal Link Cluster Design
	Keyword clusters need a navigable content hierarchy and linking model.

	13
	Cluster Prioritization & Publishing Queue
	You have valid clusters but need a business-aware rollout sequence.

	14
	Keyword Cluster QA & Red-Team
	A completed cluster set needs quality control before page mapping or content production.




Copy-Ready Prompts
Replace bracketed inputs. Keep the evidence rules unless you intentionally have a stricter process.
1. Master Intent- and SERP-Led Keyword Clustering
Use when: You need a complete clustering workflow that produces defensible page groups and URL decisions.
Act as a senior keyword clustering specialist, search-intent analyst, information architect, and cannibalization diagnostician.

OBJECTIVE
You need a complete clustering workflow that produces defensible page groups and URL decisions.

CONTEXT AND INPUTS
Keyword data: [PASTE/ATTACH KEYWORDS + METRICS]
Market: [COUNTRY / LOCATION / LANGUAGE / DEVICE]
Business: [OFFERS + AUDIENCE + GOALS]
Website: [URL + EXISTING URL INVENTORY]
SERP evidence: [TOP RESULTS / SERP OVERLAP / NONE]
Metrics: [VOLUME / CPC / DIFFICULTY / GSC / SOURCE DATE]
Rules: [MIN/MAX CLUSTER SIZE / PAGE TYPES / EXCLUSIONS]
Output: [CSV / TABLE / BRIEF / URL MAP]

TASKS
1. Normalize the dataset while preserving original keywords and metrics.
2. Classify intent, topic, audience, journey stage, location, page type, and ambiguity.
3. Use current SERP similarity where supplied or available; otherwise mark semantic-only provisional clusters.
4. Choose one primary keyword and meaningful secondary terms per cluster.
5. Map each cluster to keep, optimize, merge, create, or reject decisions for URLs.

EVIDENCE AND QUALITY RULES
1. If live browsing, crawling, or private analytics access is unavailable, say so and request the missing export; never pretend access.
2. Use current evidence and cite the exact URL, dataset, date range, or stakeholder source behind material findings.
3. Separate observed facts, calculations, hypotheses, and recommendations. Label confidence as High, Medium, or Low.
4. Do not invent metrics, rankings, traffic, conversions, competitor data, sources, quotes, or implementation results.
5. Prioritize user value, business relevance, technical eligibility, and policy-compliant practices. Do not guarantee rankings, traffic, or AI citations.
6. Cluster by shared user task and compatible SERP/page intent, not by word overlap alone.
7. Do not fabricate SERP overlap or metrics; label clusters that need live validation.
8. One cluster does not automatically require one new page; consider existing URLs, page sections, and business value.
9. Preserve source metrics and maintain a traceable keyword-to-cluster mapping.

OUTPUT FORMAT
1. Clustering method
2. Cluster table
3. Primary-secondary mapping
4. Intent/page type
5. Existing/proposed URL
6. Cannibalization risks
7. Validation queue

Finish with: Assumptions; Data Gaps; Highest-Risk Unknowns; and the next three actions in priority order. Use tables only for true comparisons or repeated records.
2. Keyword Normalization & Deduplication
Use when: The dataset contains duplicates, variants, noise, inconsistent formatting, or mixed sources.
Act as a senior keyword clustering specialist, search-intent analyst, information architect, and cannibalization diagnostician.

OBJECTIVE
The dataset contains duplicates, variants, noise, inconsistent formatting, or mixed sources.

CONTEXT AND INPUTS
Keyword data: [PASTE/ATTACH KEYWORDS + METRICS]
Market: [COUNTRY / LOCATION / LANGUAGE / DEVICE]
Business: [OFFERS + AUDIENCE + GOALS]
Website: [URL + EXISTING URL INVENTORY]
SERP evidence: [TOP RESULTS / SERP OVERLAP / NONE]
Metrics: [VOLUME / CPC / DIFFICULTY / GSC / SOURCE DATE]
Rules: [MIN/MAX CLUSTER SIZE / PAGE TYPES / EXCLUSIONS]
Output: [CSV / TABLE / BRIEF / URL MAP]

TASKS
1. Preserve a raw keyword column and create a normalized form for analysis.
2. Handle case, punctuation, spacing, singular/plural, misspellings, accents, stop words, brands, locations, and exact semantic duplicates cautiously.
3. Do not merge variants when they imply different intent, product, location, audience, or SERP.
4. Document every transformation and aggregate metrics only with an explicit rule.

EVIDENCE AND QUALITY RULES
1. If live browsing, crawling, or private analytics access is unavailable, say so and request the missing export; never pretend access.
2. Use current evidence and cite the exact URL, dataset, date range, or stakeholder source behind material findings.
3. Separate observed facts, calculations, hypotheses, and recommendations. Label confidence as High, Medium, or Low.
4. Do not invent metrics, rankings, traffic, conversions, competitor data, sources, quotes, or implementation results.
5. Prioritize user value, business relevance, technical eligibility, and policy-compliant practices. Do not guarantee rankings, traffic, or AI citations.
6. Cluster by shared user task and compatible SERP/page intent, not by word overlap alone.
7. Do not fabricate SERP overlap or metrics; label clusters that need live validation.
8. One cluster does not automatically require one new page; consider existing URLs, page sections, and business value.
9. Preserve source metrics and maintain a traceable keyword-to-cluster mapping.

OUTPUT FORMAT
1. Normalization rules
2. Raw-to-normalized mapping
3. Duplicate groups
4. Ambiguity queue
5. Clean clustering input

Finish with: Assumptions; Data Gaps; Highest-Risk Unknowns; and the next three actions in priority order. Use tables only for true comparisons or repeated records.
3. Search Intent Classification for Clustering
Use when: Clusters need reliable intent labels before page decisions.
Act as a senior keyword clustering specialist, search-intent analyst, information architect, and cannibalization diagnostician.

OBJECTIVE
Clusters need reliable intent labels before page decisions.

CONTEXT AND INPUTS
Keyword data: [PASTE/ATTACH KEYWORDS + METRICS]
Market: [COUNTRY / LOCATION / LANGUAGE / DEVICE]
Business: [OFFERS + AUDIENCE + GOALS]
Website: [URL + EXISTING URL INVENTORY]
SERP evidence: [TOP RESULTS / SERP OVERLAP / NONE]
Metrics: [VOLUME / CPC / DIFFICULTY / GSC / SOURCE DATE]
Rules: [MIN/MAX CLUSTER SIZE / PAGE TYPES / EXCLUSIONS]
Output: [CSV / TABLE / BRIEF / URL MAP]
Additional input: [SERP FEATURES / RESULT TYPES / TOP URLS]

TASKS
1. Classify informational, commercial investigation, transactional, navigational, local, support, comparison, and mixed intent.
2. Add journey stage, urgency, user knowledge, and expected page format.
3. Use SERP evidence when available and report uncertainty where intent is mixed or location-dependent.
4. Split keywords that share words but require different outcomes.

EVIDENCE AND QUALITY RULES
1. If live browsing, crawling, or private analytics access is unavailable, say so and request the missing export; never pretend access.
2. Use current evidence and cite the exact URL, dataset, date range, or stakeholder source behind material findings.
3. Separate observed facts, calculations, hypotheses, and recommendations. Label confidence as High, Medium, or Low.
4. Do not invent metrics, rankings, traffic, conversions, competitor data, sources, quotes, or implementation results.
5. Prioritize user value, business relevance, technical eligibility, and policy-compliant practices. Do not guarantee rankings, traffic, or AI citations.
6. Cluster by shared user task and compatible SERP/page intent, not by word overlap alone.
7. Do not fabricate SERP overlap or metrics; label clusters that need live validation.
8. One cluster does not automatically require one new page; consider existing URLs, page sections, and business value.
9. Preserve source metrics and maintain a traceable keyword-to-cluster mapping.

OUTPUT FORMAT
1. Intent taxonomy
2. Keyword-level labels
3. Mixed-intent cases
4. Recommended splits
5. Validation notes

Finish with: Assumptions; Data Gaps; Highest-Risk Unknowns; and the next three actions in priority order. Use tables only for true comparisons or repeated records.
4. SERP Similarity Cluster Validator
Use when: You need to decide whether multiple keywords can realistically be targeted by one page.
Act as a senior keyword clustering specialist, search-intent analyst, information architect, and cannibalization diagnostician.

OBJECTIVE
You need to decide whether multiple keywords can realistically be targeted by one page.

CONTEXT AND INPUTS
Keyword data: [PASTE/ATTACH KEYWORDS + METRICS]
Market: [COUNTRY / LOCATION / LANGUAGE / DEVICE]
Business: [OFFERS + AUDIENCE + GOALS]
Website: [URL + EXISTING URL INVENTORY]
SERP evidence: [TOP RESULTS / SERP OVERLAP / NONE]
Metrics: [VOLUME / CPC / DIFFICULTY / GSC / SOURCE DATE]
Rules: [MIN/MAX CLUSTER SIZE / PAGE TYPES / EXCLUSIONS]
Output: [CSV / TABLE / BRIEF / URL MAP]
Additional input: [SERP URL EXPORT BY KEYWORD]

TASKS
1. Compare overlapping ranking URLs, result types, dominant intent, locality, freshness, and SERP features for each keyword pair or provisional group.
2. Define an overlap threshold appropriate to the dataset and explain it.
3. Identify cohesive, partial-overlap, mixed, and incompatible groups.
4. Recommend merge, split, parent-child, or section-level targeting decisions.

EVIDENCE AND QUALITY RULES
1. If live browsing, crawling, or private analytics access is unavailable, say so and request the missing export; never pretend access.
2. Use current evidence and cite the exact URL, dataset, date range, or stakeholder source behind material findings.
3. Separate observed facts, calculations, hypotheses, and recommendations. Label confidence as High, Medium, or Low.
4. Do not invent metrics, rankings, traffic, conversions, competitor data, sources, quotes, or implementation results.
5. Prioritize user value, business relevance, technical eligibility, and policy-compliant practices. Do not guarantee rankings, traffic, or AI citations.
6. Cluster by shared user task and compatible SERP/page intent, not by word overlap alone.
7. Do not fabricate SERP overlap or metrics; label clusters that need live validation.
8. One cluster does not automatically require one new page; consider existing URLs, page sections, and business value.
9. Preserve source metrics and maintain a traceable keyword-to-cluster mapping.

OUTPUT FORMAT
1. Similarity method
2. Overlap matrix or summary
3. Merge/split decisions
4. Edge cases
5. Clusters requiring manual review

Finish with: Assumptions; Data Gaps; Highest-Risk Unknowns; and the next three actions in priority order. Use tables only for true comparisons or repeated records.
5. Primary & Secondary Keyword Selector
Use when: Each cluster needs a clear primary target and useful secondary coverage.
Act as a senior keyword clustering specialist, search-intent analyst, information architect, and cannibalization diagnostician.

OBJECTIVE
Each cluster needs a clear primary target and useful secondary coverage.

CONTEXT AND INPUTS
Keyword data: [PASTE/ATTACH KEYWORDS + METRICS]
Market: [COUNTRY / LOCATION / LANGUAGE / DEVICE]
Business: [OFFERS + AUDIENCE + GOALS]
Website: [URL + EXISTING URL INVENTORY]
SERP evidence: [TOP RESULTS / SERP OVERLAP / NONE]
Metrics: [VOLUME / CPC / DIFFICULTY / GSC / SOURCE DATE]
Rules: [MIN/MAX CLUSTER SIZE / PAGE TYPES / EXCLUSIONS]
Output: [CSV / TABLE / BRIEF / URL MAP]

TASKS
1. Choose the primary term using intent fit, business language, demand evidence, specificity, SERP match, and page purpose.
2. Classify secondary terms as synonyms, subtopics, questions, modifiers, entities, or conversion variants.
3. Do not choose a high-volume primary that misrepresents the page.
4. Flag keywords that deserve separate pages or are out of scope.

EVIDENCE AND QUALITY RULES
1. If live browsing, crawling, or private analytics access is unavailable, say so and request the missing export; never pretend access.
2. Use current evidence and cite the exact URL, dataset, date range, or stakeholder source behind material findings.
3. Separate observed facts, calculations, hypotheses, and recommendations. Label confidence as High, Medium, or Low.
4. Do not invent metrics, rankings, traffic, conversions, competitor data, sources, quotes, or implementation results.
5. Prioritize user value, business relevance, technical eligibility, and policy-compliant practices. Do not guarantee rankings, traffic, or AI citations.
6. Cluster by shared user task and compatible SERP/page intent, not by word overlap alone.
7. Do not fabricate SERP overlap or metrics; label clusters that need live validation.
8. One cluster does not automatically require one new page; consider existing URLs, page sections, and business value.
9. Preserve source metrics and maintain a traceable keyword-to-cluster mapping.

OUTPUT FORMAT
1. Primary term per cluster
2. Secondary term roles
3. Selection rationale
4. Separate-page candidates
5. Rejected terms

Finish with: Assumptions; Data Gaps; Highest-Risk Unknowns; and the next three actions in priority order. Use tables only for true comparisons or repeated records.
6. Cluster-to-Page-Type Mapping
Use when: Clusters must be translated into service, category, product, article, comparison, location, tool, or support pages.
Act as a senior keyword clustering specialist, search-intent analyst, information architect, and cannibalization diagnostician.

OBJECTIVE
Clusters must be translated into service, category, product, article, comparison, location, tool, or support pages.

CONTEXT AND INPUTS
Keyword data: [PASTE/ATTACH KEYWORDS + METRICS]
Market: [COUNTRY / LOCATION / LANGUAGE / DEVICE]
Business: [OFFERS + AUDIENCE + GOALS]
Website: [URL + EXISTING URL INVENTORY]
SERP evidence: [TOP RESULTS / SERP OVERLAP / NONE]
Metrics: [VOLUME / CPC / DIFFICULTY / GSC / SOURCE DATE]
Rules: [MIN/MAX CLUSTER SIZE / PAGE TYPES / EXCLUSIONS]
Output: [CSV / TABLE / BRIEF / URL MAP]

TASKS
1. Infer the expected page type from intent and current SERP evidence.
2. Match it with the business's real offer, content capability, conversion path, and existing templates.
3. Identify clusters best served by a page section, FAQ, filter, profile, or external platform instead of a new URL.
4. Document page-type conflicts within clusters.

EVIDENCE AND QUALITY RULES
1. If live browsing, crawling, or private analytics access is unavailable, say so and request the missing export; never pretend access.
2. Use current evidence and cite the exact URL, dataset, date range, or stakeholder source behind material findings.
3. Separate observed facts, calculations, hypotheses, and recommendations. Label confidence as High, Medium, or Low.
4. Do not invent metrics, rankings, traffic, conversions, competitor data, sources, quotes, or implementation results.
5. Prioritize user value, business relevance, technical eligibility, and policy-compliant practices. Do not guarantee rankings, traffic, or AI citations.
6. Cluster by shared user task and compatible SERP/page intent, not by word overlap alone.
7. Do not fabricate SERP overlap or metrics; label clusters that need live validation.
8. One cluster does not automatically require one new page; consider existing URLs, page sections, and business value.
9. Preserve source metrics and maintain a traceable keyword-to-cluster mapping.

OUTPUT FORMAT
1. Cluster-page type map
2. Page versus section decisions
3. Template requirements
4. Conversion mapping
5. Conflict list

Finish with: Assumptions; Data Gaps; Highest-Risk Unknowns; and the next three actions in priority order. Use tables only for true comparisons or repeated records.
7. Cannibalization Detection from Keyword Clusters
Use when: Multiple URLs appear to compete for the same cluster or intent.
Act as a senior keyword clustering specialist, search-intent analyst, information architect, and cannibalization diagnostician.

OBJECTIVE
Multiple URLs appear to compete for the same cluster or intent.

CONTEXT AND INPUTS
Keyword data: [PASTE/ATTACH KEYWORDS + METRICS]
Market: [COUNTRY / LOCATION / LANGUAGE / DEVICE]
Business: [OFFERS + AUDIENCE + GOALS]
Website: [URL + EXISTING URL INVENTORY]
SERP evidence: [TOP RESULTS / SERP OVERLAP / NONE]
Metrics: [VOLUME / CPC / DIFFICULTY / GSC / SOURCE DATE]
Rules: [MIN/MAX CLUSTER SIZE / PAGE TYPES / EXCLUSIONS]
Output: [CSV / TABLE / BRIEF / URL MAP]
Additional input: [GSC QUERY-PAGE / RANKING URLS / CRAWL / BACKLINKS]

TASKS
1. Compare keyword-page performance, intent, content purpose, canonicals, internal links, backlinks, and conversions.
2. Separate healthy multi-URL coverage from harmful duplication or unstable page selection.
3. Recommend keep, differentiate, merge, redirect, canonicalize, or re-link actions.
4. Protect unique value, backlinks, and conversions during consolidation.

EVIDENCE AND QUALITY RULES
1. If live browsing, crawling, or private analytics access is unavailable, say so and request the missing export; never pretend access.
2. Use current evidence and cite the exact URL, dataset, date range, or stakeholder source behind material findings.
3. Separate observed facts, calculations, hypotheses, and recommendations. Label confidence as High, Medium, or Low.
4. Do not invent metrics, rankings, traffic, conversions, competitor data, sources, quotes, or implementation results.
5. Prioritize user value, business relevance, technical eligibility, and policy-compliant practices. Do not guarantee rankings, traffic, or AI citations.
6. Cluster by shared user task and compatible SERP/page intent, not by word overlap alone.
7. Do not fabricate SERP overlap or metrics; label clusters that need live validation.
8. One cluster does not automatically require one new page; consider existing URLs, page sections, and business value.
9. Preserve source metrics and maintain a traceable keyword-to-cluster mapping.

OUTPUT FORMAT
1. Cannibalization clusters
2. Severity and evidence
3. URL decision matrix
4. Consolidation requirements
5. Post-change monitoring

Finish with: Assumptions; Data Gaps; Highest-Risk Unknowns; and the next three actions in priority order. Use tables only for true comparisons or repeated records.
8. Existing URL-to-Cluster Mapping
Use when: You need to assign clusters to current pages before creating new content.
Act as a senior keyword clustering specialist, search-intent analyst, information architect, and cannibalization diagnostician.

OBJECTIVE
You need to assign clusters to current pages before creating new content.

CONTEXT AND INPUTS
Keyword data: [PASTE/ATTACH KEYWORDS + METRICS]
Market: [COUNTRY / LOCATION / LANGUAGE / DEVICE]
Business: [OFFERS + AUDIENCE + GOALS]
Website: [URL + EXISTING URL INVENTORY]
SERP evidence: [TOP RESULTS / SERP OVERLAP / NONE]
Metrics: [VOLUME / CPC / DIFFICULTY / GSC / SOURCE DATE]
Rules: [MIN/MAX CLUSTER SIZE / PAGE TYPES / EXCLUSIONS]
Output: [CSV / TABLE / BRIEF / URL MAP]
Additional input: [URL INVENTORY / PAGE TITLES / GSC QUERIES / CONTENT SUMMARY]

TASKS
1. Match URLs by purpose, intent, topic, current queries, content, authority, conversion value, and indexation state.
2. Score fit and confidence without forcing a match.
3. Identify unmapped clusters, orphan URLs, duplicate mappings, and pages with no worthwhile cluster.
4. Recommend keep, optimize, merge, repurpose, create, or retire decisions.

EVIDENCE AND QUALITY RULES
1. If live browsing, crawling, or private analytics access is unavailable, say so and request the missing export; never pretend access.
2. Use current evidence and cite the exact URL, dataset, date range, or stakeholder source behind material findings.
3. Separate observed facts, calculations, hypotheses, and recommendations. Label confidence as High, Medium, or Low.
4. Do not invent metrics, rankings, traffic, conversions, competitor data, sources, quotes, or implementation results.
5. Prioritize user value, business relevance, technical eligibility, and policy-compliant practices. Do not guarantee rankings, traffic, or AI citations.
6. Cluster by shared user task and compatible SERP/page intent, not by word overlap alone.
7. Do not fabricate SERP overlap or metrics; label clusters that need live validation.
8. One cluster does not automatically require one new page; consider existing URLs, page sections, and business value.
9. Preserve source metrics and maintain a traceable keyword-to-cluster mapping.

OUTPUT FORMAT
1. URL-cluster map
2. Fit/confidence score
3. Unmapped opportunities
4. Overlaps and orphan content
5. Action disposition

Finish with: Assumptions; Data Gaps; Highest-Risk Unknowns; and the next three actions in priority order. Use tables only for true comparisons or repeated records.
9. Local Keyword Clustering
Use when: Keywords combine services/products with cities, neighborhoods, regions, or near-me intent.
Act as a senior keyword clustering specialist, search-intent analyst, information architect, and cannibalization diagnostician.

OBJECTIVE
Keywords combine services/products with cities, neighborhoods, regions, or near-me intent.

CONTEXT AND INPUTS
Keyword data: [PASTE/ATTACH KEYWORDS + METRICS]
Market: [COUNTRY / LOCATION / LANGUAGE / DEVICE]
Business: [OFFERS + AUDIENCE + GOALS]
Website: [URL + EXISTING URL INVENTORY]
SERP evidence: [TOP RESULTS / SERP OVERLAP / NONE]
Metrics: [VOLUME / CPC / DIFFICULTY / GSC / SOURCE DATE]
Rules: [MIN/MAX CLUSTER SIZE / PAGE TYPES / EXCLUSIONS]
Output: [CSV / TABLE / BRIEF / URL MAP]
Additional input: [LOCATION LIST / SERVICE AREAS / LOCAL SERPS]

TASKS
1. Group by service intent first, then validate geographic distinctions and SERP locality.
2. Map clusters only to real locations, service areas, profiles, or legitimate regional pages.
3. Identify when nearby locations can share one strong page versus needing unique pages.
4. Flag doorway patterns and unsupported location combinations.

EVIDENCE AND QUALITY RULES
1. If live browsing, crawling, or private analytics access is unavailable, say so and request the missing export; never pretend access.
2. Use current evidence and cite the exact URL, dataset, date range, or stakeholder source behind material findings.
3. Separate observed facts, calculations, hypotheses, and recommendations. Label confidence as High, Medium, or Low.
4. Do not invent metrics, rankings, traffic, conversions, competitor data, sources, quotes, or implementation results.
5. Prioritize user value, business relevance, technical eligibility, and policy-compliant practices. Do not guarantee rankings, traffic, or AI citations.
6. Cluster by shared user task and compatible SERP/page intent, not by word overlap alone.
7. Do not fabricate SERP overlap or metrics; label clusters that need live validation.
8. One cluster does not automatically require one new page; consider existing URLs, page sections, and business value.
9. Preserve source metrics and maintain a traceable keyword-to-cluster mapping.

OUTPUT FORMAT
1. Service-location clusters
2. Page/profile mapping
3. Shared versus separate page decisions
4. Doorway-risk list
5. Local validation queue

Finish with: Assumptions; Data Gaps; Highest-Risk Unknowns; and the next three actions in priority order. Use tables only for true comparisons or repeated records.
10. Ecommerce Keyword Clustering
Use when: A catalog keyword set needs category, product, brand, facet, guide, and comparison decisions.
Act as a senior keyword clustering specialist, search-intent analyst, information architect, and cannibalization diagnostician.

OBJECTIVE
A catalog keyword set needs category, product, brand, facet, guide, and comparison decisions.

CONTEXT AND INPUTS
Keyword data: [PASTE/ATTACH KEYWORDS + METRICS]
Market: [COUNTRY / LOCATION / LANGUAGE / DEVICE]
Business: [OFFERS + AUDIENCE + GOALS]
Website: [URL + EXISTING URL INVENTORY]
SERP evidence: [TOP RESULTS / SERP OVERLAP / NONE]
Metrics: [VOLUME / CPC / DIFFICULTY / GSC / SOURCE DATE]
Rules: [MIN/MAX CLUSTER SIZE / PAGE TYPES / EXCLUSIONS]
Output: [CSV / TABLE / BRIEF / URL MAP]
Additional input: [PRODUCT FEED / CATEGORY TREE / ATTRIBUTE DATA]

TASKS
1. Cluster by product type, brand, model, attributes, compatibility, use case, audience, and buying intent.
2. Differentiate category, product, variant, filter, comparison, guide, and support SERPs.
3. Check inventory depth and distinct value before recommending indexable facets.
4. Flag duplicate, thin, unavailable, or unstable catalog combinations.

EVIDENCE AND QUALITY RULES
1. If live browsing, crawling, or private analytics access is unavailable, say so and request the missing export; never pretend access.
2. Use current evidence and cite the exact URL, dataset, date range, or stakeholder source behind material findings.
3. Separate observed facts, calculations, hypotheses, and recommendations. Label confidence as High, Medium, or Low.
4. Do not invent metrics, rankings, traffic, conversions, competitor data, sources, quotes, or implementation results.
5. Prioritize user value, business relevance, technical eligibility, and policy-compliant practices. Do not guarantee rankings, traffic, or AI citations.
6. Cluster by shared user task and compatible SERP/page intent, not by word overlap alone.
7. Do not fabricate SERP overlap or metrics; label clusters that need live validation.
8. One cluster does not automatically require one new page; consider existing URLs, page sections, and business value.
9. Preserve source metrics and maintain a traceable keyword-to-cluster mapping.

OUTPUT FORMAT
1. Commerce clusters
2. Page type and taxonomy mapping
3. Facet candidates
4. Inventory/depth requirements
5. Duplicate/thin risk list

Finish with: Assumptions; Data Gaps; Highest-Risk Unknowns; and the next three actions in priority order. Use tables only for true comparisons or repeated records.
11. B2B / SaaS Keyword Clustering
Use when: Terms span problems, solutions, features, industries, use cases, integrations, roles, alternatives, and comparisons.
Act as a senior keyword clustering specialist, search-intent analyst, information architect, and cannibalization diagnostician.

OBJECTIVE
Terms span problems, solutions, features, industries, use cases, integrations, roles, alternatives, and comparisons.

CONTEXT AND INPUTS
Keyword data: [PASTE/ATTACH KEYWORDS + METRICS]
Market: [COUNTRY / LOCATION / LANGUAGE / DEVICE]
Business: [OFFERS + AUDIENCE + GOALS]
Website: [URL + EXISTING URL INVENTORY]
SERP evidence: [TOP RESULTS / SERP OVERLAP / NONE]
Metrics: [VOLUME / CPC / DIFFICULTY / GSC / SOURCE DATE]
Rules: [MIN/MAX CLUSTER SIZE / PAGE TYPES / EXCLUSIONS]
Output: [CSV / TABLE / BRIEF / URL MAP]
Additional input: [PRODUCT TAXONOMY / ICP / INTEGRATION LIST]

TASKS
1. Cluster by shared buyer task and product truth, not only common software terms.
2. Map clusters to solution, feature, integration, industry, use-case, comparison, template, glossary, or educational pages.
3. Separate audiences and buying stages when their proof and CTA needs differ.
4. Flag clusters that exceed the product's actual capability or ICP.

EVIDENCE AND QUALITY RULES
1. If live browsing, crawling, or private analytics access is unavailable, say so and request the missing export; never pretend access.
2. Use current evidence and cite the exact URL, dataset, date range, or stakeholder source behind material findings.
3. Separate observed facts, calculations, hypotheses, and recommendations. Label confidence as High, Medium, or Low.
4. Do not invent metrics, rankings, traffic, conversions, competitor data, sources, quotes, or implementation results.
5. Prioritize user value, business relevance, technical eligibility, and policy-compliant practices. Do not guarantee rankings, traffic, or AI citations.
6. Cluster by shared user task and compatible SERP/page intent, not by word overlap alone.
7. Do not fabricate SERP overlap or metrics; label clusters that need live validation.
8. One cluster does not automatically require one new page; consider existing URLs, page sections, and business value.
9. Preserve source metrics and maintain a traceable keyword-to-cluster mapping.

OUTPUT FORMAT
1. B2B/SaaS cluster map
2. Audience/stage labels
3. Page types
4. Proof and CTA needs
5. Product-fit exclusions

Finish with: Assumptions; Data Gaps; Highest-Risk Unknowns; and the next three actions in priority order. Use tables only for true comparisons or repeated records.
12. Hub-Spoke & Internal Link Cluster Design
Use when: Keyword clusters need a navigable content hierarchy and linking model.
Act as a senior keyword clustering specialist, search-intent analyst, information architect, and cannibalization diagnostician.

OBJECTIVE
Keyword clusters need a navigable content hierarchy and linking model.

CONTEXT AND INPUTS
Keyword data: [PASTE/ATTACH KEYWORDS + METRICS]
Market: [COUNTRY / LOCATION / LANGUAGE / DEVICE]
Business: [OFFERS + AUDIENCE + GOALS]
Website: [URL + EXISTING URL INVENTORY]
SERP evidence: [TOP RESULTS / SERP OVERLAP / NONE]
Metrics: [VOLUME / CPC / DIFFICULTY / GSC / SOURCE DATE]
Rules: [MIN/MAX CLUSTER SIZE / PAGE TYPES / EXCLUSIONS]
Output: [CSV / TABLE / BRIEF / URL MAP]

TASKS
1. Identify pillar, child, sibling, definition, comparison, commercial, and support relationships.
2. Define when a page should link up, down, sideways, or to a conversion destination.
3. Recommend descriptive anchor families without exact-match repetition.
4. Prevent circular navigation, dead ends, and multiple hubs for the same purpose.

EVIDENCE AND QUALITY RULES
1. If live browsing, crawling, or private analytics access is unavailable, say so and request the missing export; never pretend access.
2. Use current evidence and cite the exact URL, dataset, date range, or stakeholder source behind material findings.
3. Separate observed facts, calculations, hypotheses, and recommendations. Label confidence as High, Medium, or Low.
4. Do not invent metrics, rankings, traffic, conversions, competitor data, sources, quotes, or implementation results.
5. Prioritize user value, business relevance, technical eligibility, and policy-compliant practices. Do not guarantee rankings, traffic, or AI citations.
6. Cluster by shared user task and compatible SERP/page intent, not by word overlap alone.
7. Do not fabricate SERP overlap or metrics; label clusters that need live validation.
8. One cluster does not automatically require one new page; consider existing URLs, page sections, and business value.
9. Preserve source metrics and maintain a traceable keyword-to-cluster mapping.

OUTPUT FORMAT
1. Hub-spoke structure
2. Relationship types
3. Internal link rules
4. Anchor guidance
5. Orphan/dead-end checks

Finish with: Assumptions; Data Gaps; Highest-Risk Unknowns; and the next three actions in priority order. Use tables only for true comparisons or repeated records.
13. Cluster Prioritization & Publishing Queue
Use when: You have valid clusters but need a business-aware rollout sequence.
Act as a senior keyword clustering specialist, search-intent analyst, information architect, and cannibalization diagnostician.

OBJECTIVE
You have valid clusters but need a business-aware rollout sequence.

CONTEXT AND INPUTS
Keyword data: [PASTE/ATTACH KEYWORDS + METRICS]
Market: [COUNTRY / LOCATION / LANGUAGE / DEVICE]
Business: [OFFERS + AUDIENCE + GOALS]
Website: [URL + EXISTING URL INVENTORY]
SERP evidence: [TOP RESULTS / SERP OVERLAP / NONE]
Metrics: [VOLUME / CPC / DIFFICULTY / GSC / SOURCE DATE]
Rules: [MIN/MAX CLUSTER SIZE / PAGE TYPES / EXCLUSIONS]
Output: [CSV / TABLE / BRIEF / URL MAP]

TASKS
1. Score clusters by business fit, intent value, demand, current authority, competition, content gap, information gain, effort, dependency, and seasonality.
2. Use supplied metrics and expose unknowns.
3. Sequence foundations, quick wins, authority builders, commercial pages, and experiments.
4. Account for internal link dependencies and content production capacity.

EVIDENCE AND QUALITY RULES
1. If live browsing, crawling, or private analytics access is unavailable, say so and request the missing export; never pretend access.
2. Use current evidence and cite the exact URL, dataset, date range, or stakeholder source behind material findings.
3. Separate observed facts, calculations, hypotheses, and recommendations. Label confidence as High, Medium, or Low.
4. Do not invent metrics, rankings, traffic, conversions, competitor data, sources, quotes, or implementation results.
5. Prioritize user value, business relevance, technical eligibility, and policy-compliant practices. Do not guarantee rankings, traffic, or AI citations.
6. Cluster by shared user task and compatible SERP/page intent, not by word overlap alone.
7. Do not fabricate SERP overlap or metrics; label clusters that need live validation.
8. One cluster does not automatically require one new page; consider existing URLs, page sections, and business value.
9. Preserve source metrics and maintain a traceable keyword-to-cluster mapping.

OUTPUT FORMAT
1. Cluster scoring model
2. Priority table
3. Publishing waves
4. Dependencies
5. Do-later and do-not-pursue list

Finish with: Assumptions; Data Gaps; Highest-Risk Unknowns; and the next three actions in priority order. Use tables only for true comparisons or repeated records.
14. Keyword Cluster QA & Red-Team
Use when: A completed cluster set needs quality control before page mapping or content production.
Act as a senior keyword clustering specialist, search-intent analyst, information architect, and cannibalization diagnostician.

OBJECTIVE
A completed cluster set needs quality control before page mapping or content production.

CONTEXT AND INPUTS
Keyword data: [PASTE/ATTACH KEYWORDS + METRICS]
Market: [COUNTRY / LOCATION / LANGUAGE / DEVICE]
Business: [OFFERS + AUDIENCE + GOALS]
Website: [URL + EXISTING URL INVENTORY]
SERP evidence: [TOP RESULTS / SERP OVERLAP / NONE]
Metrics: [VOLUME / CPC / DIFFICULTY / GSC / SOURCE DATE]
Rules: [MIN/MAX CLUSTER SIZE / PAGE TYPES / EXCLUSIONS]
Output: [CSV / TABLE / BRIEF / URL MAP]
Additional input: [PASTE CLUSTER OUTPUT + SOURCE KEYWORDS]

TASKS
1. Test for mixed intent, oversized clusters, one-keyword clusters, duplicates, semantic-only grouping, missing primary terms, metric corruption, location mixing, and page-type conflict.
2. Sample clusters against current SERPs when possible.
3. Check that every source keyword maps once or has an explicit exclusion reason.
4. Return corrected clusters and a manual-review queue.

EVIDENCE AND QUALITY RULES
1. If live browsing, crawling, or private analytics access is unavailable, say so and request the missing export; never pretend access.
2. Use current evidence and cite the exact URL, dataset, date range, or stakeholder source behind material findings.
3. Separate observed facts, calculations, hypotheses, and recommendations. Label confidence as High, Medium, or Low.
4. Do not invent metrics, rankings, traffic, conversions, competitor data, sources, quotes, or implementation results.
5. Prioritize user value, business relevance, technical eligibility, and policy-compliant practices. Do not guarantee rankings, traffic, or AI citations.
6. Cluster by shared user task and compatible SERP/page intent, not by word overlap alone.
7. Do not fabricate SERP overlap or metrics; label clusters that need live validation.
8. One cluster does not automatically require one new page; consider existing URLs, page sections, and business value.
9. Preserve source metrics and maintain a traceable keyword-to-cluster mapping.

OUTPUT FORMAT
1. QA scorecard
2. Defect list
3. Corrected cluster decisions
4. Coverage reconciliation
5. Manual review queue
6. Ready/not-ready verdict

Finish with: Assumptions; Data Gaps; Highest-Risk Unknowns; and the next three actions in priority order. Use tables only for true comparisons or repeated records.
Official Guidance Foundation
These prompts are source-informed, not copied from the guidance. Platform features and controls change; verify the linked official documentation before high-impact implementation.
1. Google SEO Starter Guide - Foundational discovery, organization, content, and search appearance guidance.
2. Creating helpful, reliable, people-first content - Self-assessment for usefulness, reliability, expertise, and audience value.
3. Optimizing for generative AI features on Google Search - 2026 guidance for AI Overviews, AI Mode, query fan-out, measurement, and myths.
Universal Quality Gate
1. Is every material claim supported by an accessible source, dataset, page, or named stakeholder?
2. Are facts, calculations, hypotheses, and recommendations clearly separated?
3. Did the output avoid invented metrics, fake access, guarantees, manipulative tactics, and unsupported platform claims?
4. Does every recommended page or action serve a real user task and business outcome?
5. Are owners, dependencies, acceptance criteria, and measurement defined before implementation?
END OF GUIDE
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